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Steps in setting price

Select Pricing Objectives
Current profit maximization
Product Quality Leadership
Market - Share leadership
Determine Demand
Elasticity of Demand
Elastic Demand

[nelastic Demand

Estimate Cost

Analyse competitor's Prices and product
Select a pricing method
Cost - Plus Pricing

Break - Even Analysis and Target Profit
Pricing

Perceived Value Pricing
Going - Rate pricing

Going - Rate Pricing

Sealed - Bid Pricing
Skimming Price

Penetrating Price
Psychological Pricing
Customary price

Prestige price

Professional Pricing

Ethical pricing
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Gentlemen's pricing
Promotional Pricing
Price leaders

Special - event pricing
Psychological Discounting
Geographic pricing
Uniform Geographic Pricing
Free - on Board (F.0.B)
Zone - Pricing

Price Discounting
Trade Discounts
Quantity Discounts
Cash Discounts
Cumulative Discounts
Non - Cumulative Discounts
Price Discrimination
Bid Pricing

Fixed Cost

Variable Cost

Total Cost

Process of Pricing
Pricing Objectors
Survival

Profit maximization
Market Share

Quality Leathership
Status Qu

Pricing Decision
Environmental Factors
Price Perception

Price Response

Consumer Demand

-304 -

g_.:..'l.gl| _,:.A._‘Jl
L_I-‘-‘J-;J‘ _}l.la-.f.“
C‘JJ:-JY'JL’.—dT

ol el L]

o 55
SAL ] o

B gr a3 o jla

g sl
Gkl

adl b
SI\E e
L s
(G pat
o e
G P e
S
olaitdl e
A0 IRICA]
5l eI
LISl s
sttt ol ghst
et Olal
Ll

(24D polax
i3y Lad)
Lo gl 53l
oAl g
el

i Jalse
et 855}
Sl Gl
JCp PR REEY

Tanil G gl



uL ut ]

Legal Influence L ypldl ol St
Competition bl
Pure Comptetion LW L
Monopolistic Comptetion LR IR
Oligopolistic Uil I il
Pure Monopoly rL:JI BICCERY
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